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Press Release 

INHORGENTA MUNICH continues to grow  

 

INHORGENTA MUNICH delivers a positive summary of the fair. With 1,052 

exhibitors from 41 countries, the international trade fair of the timepieces, 

jewelry, and gemstones industry reported a 2.5 percent growth. The number 

of watch exhibitors even increased by 16 percent. The trade fair again 

welcomed around 27,000 visitors. Particularly strong was the increase of 

visitors from abroad. 

 

“We actually were able to exceed our positive expectations once again,” said 

Klaus Dittrich, CEO of Messe München. “There was no trace of the economic 

downturn predicted by many experts. On the contrary: The industry is full of 

optimism going forward into 2019. In discussions with exhibitors and trade visitors 

they reported many positive business deals.”  

Stephan Lindner, President of the German Jeweler Association (BVJ), was also 

extremely positive about the trade fair: “INHORGENTA MUNICH is a model for 

success for retailers. The concept doesn’t only convince more and more 

exhibitors, but also jewelers. Munich plays a central role for the industry.” 

Garmin was one of the companies attending INHORGENTA MUNICH for the first 

time with its own booth. It appears that the expectations of the world’s leading 

producer of high-quality smartwatches and wearables were completely fulfilled. 

“Specialized watch retailers are the most important and also one of the fastest 

growing sales markets for Garmin. This is why we plan to establish ourselves as 

an exhibitor at INHORGENTA MUNICH in the coming years,” said Kai Tutschke, 

Managing Director of the DACH region at Garmin.  

 

 

Andrea Crasselt 

PR Manager 

Tel. +49 89 949 21478  

andrea.crasselt@messe-

muenchen.de  

Messe München GmbH 

Messegelände 

81823 München 

Germany 

messe-muenchen.de 



Press Release | February 25, 2019 | 2/2  

International watch brands praise the quality of INHORGENTA MUNICH 

Citizen, which was present at INHORGENTA MUNICH 2019 with its Swiss brands 

Frederique Constant, Alpina, and Bulova, also offered a positive summary. “We 

met with very many interested visitors and were also able to acquire some new 

customers. We’re looking forward to next year,” said Karsten Isermann, Director 

Sales at the Citizen Group.  

Renowned watch producer Maurice Lacroix was also persuaded to return after 16 

years of non-attendance. “The past four days at the trade fair fully confirmed that 

it was the right decision to exhibit again at INHORGENTA MUNICH,” said 

Managing Director Stéphane Waser.  

 

World-famous Italian jewelry producer Marco Bicego, whose customers include 

Rihanna, Kylie Minogue, and Hillary Clinton, also attended INHORGENTA 

MUNICH for the first time. “INHORGENTA MUNICH was an interesting 

opportunity to strengthen our presence on the German market, which is very 

important to us,” explained the owner of the company, Marco Bicego. 

 

On the whole, the fair recorded a large increase of 16 percent in the number of 

watch exhibitors. Dittrich: “It is further confirmation of our decision to focus on our 

strengths: developing new ideas and continuing successful concepts.”  

The INHORGENTA AWARD, which was presented for the third time for the best 

pieces of jewelry, timepieces, and designers, has developed into a highlight. A 

jury of nine people, including actress Bettina Zimmermann, top model Franziska 

Knuppe, and designer Markus Hilzinger, chose the winners in eight categories. 

Garmin took out the prize for the “Smart & Connected Watch of the Year” with its 

Fenix 5 Plus.  

Like their colleagues from the timepieces industry, jewelry exhibitors were also 

very happy with INHORGENTA MUNICH 2019. “We are very satisfied this year – 

especially with the number of visitors to our newly designed booth. We were able 

to acquire many new orders and talk with important partners. For us, 

INHORGENTA MUNICH is important because the customers can understand our 
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concept much better when they see it for themselves,” said Alexander Leuz, 

Managing Director of diamond jewelry manufacture Schaffrath.  

 

Martin Heinz, Managing Director of Jörg Heinz and a member of German Finest, 

was extremely pleased, “The shop-in-shop concept of German Finest is designed 

also for customers from all over the world so that we can draw the attention of 

customers there to the jewelry culture in Germany. Here at INHORGENTA 

MUNICH, we were also able to establish contacts with jewelers in the German-

speaking region. We succeeded in making the essence of German Finest and our 

new Friends concept visible, which has been very popular.” 

 

Messe München hopes to continue this positive atmosphere at INHORGENTA 

MUNICH 2020, which will take place from February 14-17, 2020.  

More information on 

INHORGENTA MUNICH  

INHORGENTA MUNICH photos  

INHORGENTA MUNICH videos  

 

About INHORGENTA MUNICH 

INHORGENTA MUNICH, the international trade fair for watches, jewelry and gemstones 

is the order and communication platform for the industry and reflects the market in all its 

diversity. Spread over six halls at Messe München, exhibitors from across the globe will 

present their latest creations. Through its extensive supporting program, comprising the 

Jewelry Shows, the INHORGENTA FORUM and the INHORGENTA AWARD, the trade 

fair offers an in-depth overview of international trends and developments. In 2019, the 

trade fair brought 1,052 exhibitors from 41 countries and around 27,000 visitors from over 

70 countries to Munich. The next INHORGENTA MUNICH will be held from February 14 

to 17, 2020. 

 

Messe München 

Messe München is one of the leading exhibition organizers worldwide with more than 50 

of its own trade shows for capital goods, consumer goods and new technologies. Every 

year, a total of over 50,000 exhibitors and around three million visitors take part in more 

than 200 events at the exhibition center in Munich, at the ICM – Internationales Congress 

Center München and the MOC Veranstaltungscenter München as well as abroad. 

Together with its subsidiary companies, Messe München organizes trade shows in China, 

https://www.inhorgenta.com/index.html
https://inhorgenta.com/press/media-library/photos-logos/index.html
https://inhorgenta.com/press/media-library/photos-logos/index.html
https://www.inhorgenta.com/about-trade-fair/photos-videos/videos-podcasts/index.html
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India, Brazil, Russia, Turkey, South Africa, Nigeria, Vietnam and Iran. With a network of 

associated companies in Europe, Asia, Africa, and South America, and with around 70 

representatives abroad for more than 100 countries, Messe München has a truly global 

presence. 

 


