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ISPO Beijing celebrates successful anniversary
More than 400 exhibitors representing 682 brands and approximately
30,000 trade visitors and key opinion leaders (KOLs) took part in ISPO
Beijing and Alpitec China held at the China International Exhibition Center
(CIEC) from January 16 to 19, 2019. This year, the most important sports
trade fair in the Asia-Pacific region was jam-packed with numerous forums,
trends and innovative products and services relating to winter sports,
outdoors, health & fitness, and manufacturing & suppliers. Soccer also
featured for the first time.
“The Chinese have discovered a passion for soccer and their enthusiasm for it
continues to grow. European clubs and leagues in particular are a huge source
of inspiration for the emerging Chinese soccer market. ISPO Beijing has found a
strong new partner in Bundesliga International for continuing to drive the soccer
boom in Asia over the next few years,” says a delighted Elena Jasper, Exhibition
Director ISPO Beijing. The specially created Football Activation Area played host
to seven German first-league teams, namely Bayer 04 Leverkusen, Borussia
Dortmund, Borussia Mönchengladbach, Eintracht Frankfurt, FC Schalke 04, VfB
Stuttgart and VfL Wolfsburg. They challenged visitors to take part in various
activities such as Speed Goal and Goal Wall Shooting and created a thrilling
soccer atmosphere for them. The program also featured the Football Forum,
which was held on the opening day of the trade fair. High-profile speakers from
the clubs set out their strategies for activating the market in China and presented
concepts for promoting and encouraging fresh young talents as well as ideas on
brand positioning.

Winter sports continue to be popular thanks to Olympics
Winter sports have proven to be hugely popular for several years now, especially
in view of the upcoming 2022 Beijing Winter Olympics. As well-known brands
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and exhibitors in this segment, Burton and Oakley made a welcome return to
ISPO Beijing. The Market Introduction Program, designed for brands keen to
penetrate the Chinese market, also focused on this area. As part of the two-day
seminar program, representatives of 10 brands from across Europe, Asia and
the U.S. gained a solid understanding of the specific ins and outs of the Chinese
market thanks to industry experts in distribution, online and offline retail and
commercial law, and made preliminary contacts.
The Asia Pacific Snow Conference was held for the 11th time in collaboration
with the longstanding partner event Alpitec China, the leading trade show for
mountain and winter technologies. Representatives from the technology, sports
and tourism industries discussed advances being made with China’s ski resorts
as well as models and measures for developing, maintaining and expanding
them.
Ski Resort Tour participants were given an insight into the infrastructure of the
winter sports resorts and treated to a taste of what to expect from the Olympics.
Three 2022 Winter Olympics training venues and sites were on the itinerary,
namely the Shougang Olympic Park, Wanlong Ski Resort and Genting Ski
Resort Secret Garden. “China’s professionalism in preparing for the major
sporting event is very impressive. Sports venues are being designed and built in
line with the very latest standards. The Olympics will be just the start of China’s
development as a winter sports nation,” says Klaus Dittrich, Chairman and CEO
of Messe München.

Valuable knowledge transfer throughout all segments
An extensive supporting program was also provided for the other trade fair
segments. The Sports Industry Forum focused on the topic of new investment
opportunities for the sports business in China, including with regard to
digitalization. Sport injuries and rehabilitation options were the main focal points
of the Health & Fitness Forum. The China Climbing Report was published as
part of the China Rock Summit. In the ISPO Textrends Area, international
consultant for textile trends, Louisa Smith, presented the textile trends relating to
materials, fibers, cuts and accessories set to take the industry by storm in the
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next few years. At the ISPO Award Exhibition and the ISPO Startup Village,
visitors gained an overview of the most important innovative products and latest
ideas to be devised by young entrepreneurs.

Creation of an advisory committee for ISPO Beijing
An international advisory committee has been set up in order to further develop
and bring ISPO Beijing even more in line with the needs of the market, exhibitors
and trade visitors. Representatives of exhibitors’ interests, industry
representatives and partners met for the first time ever on the eve of this year’s
event in order to discuss the strategic direction of the trade fair. The consensus
amongst all participants was that the current format of ISPO Beijing represents a
solid base with plenty of potential. New segments such as Sports Fashion and
Travel should be added to the event in the future and the target group of key
opinion leaders (KOLs) should be further expanded. Exchanging experience with
Europe is the primary focus of interest.

Long-term exhibitors honored for their loyalty
In addition to considering future developments and upcoming trends, Messe
München also took the opportunity to reflect on the past as part of the 15th
anniversary of ISPO Beijing – more specifically, on 15 years full of challenges,
changes and success. During the official birthday party, the ISPO team honored
the five exhibitors which have been part of the trade fair ever since it was
launched.

The next ISPO Beijing will be held from February 12 to 15, 2020 at its new
location, the China International Exhibition Center (CIEC).

For more information on ISPO Beijing, please visit
https://www.ispo.com/en/beijing
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About ISPO
ISPO is the world’s leading sports network for business professionals and consumer experts. The
platform was launched in 1970 and brings together an integrated range of industry-related analog
and digital services under the ISPO family brand name. With its far-reaching mix of innovation
promotion, industry networking, know-how and editorial insights, ISPO works 365 days a year to
support companies and sports enthusiasts, and to foster passion for sport worldwide. This includes
the world’s largest multisegment trade fairs ISPO Munich, ISPO Beijing and ISPO Shanghai; the
online news portal ISPO.com, and the business solutions ISPO Brandnew, ISPO Open Innovation,
ISPO Award, ISPO Academy, ISPO Textrends, ISPO Job Market and ISPO Shop.

Messe München
Messe München is one of the leading exhibition organizers worldwide with more than 50 of its own
trade shows for capital goods, consumer goods and new technologies. Every year, a total of over
50,000 exhibitors and around three million visitors take part in more than 200 events at the
exhibition center in Munich, at the ICM – Internationales Congress Center München and the MOC
Veranstaltungscenter München as well as abroad. Together with its subsidiary companies, Messe
München organizes trade shows in China, India, Brazil, Russia, Turkey, South Africa, Nigeria,
Vietnam and Iran. With a network of associated companies in Europe, Asia, Africa and South
America as well as around 70 representations abroad for over 100 countries, Messe München has
a global presence.

