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Seminar Program of INHORGENTA MUNICH 2016

Always Keeping Abreast of the Times
Digital revolution, changing consumer behavior, social media
trends: these are evocative topics and big challenges for the jewelry
and watch industry. The Seminar Program of INHORGENTA MUNICH
2016 gives considered responses and solutions. Visitors will experience an exciting Supporting Program in a class of its own for topicality and innovativeness in the “Contemporary Design & Vision”
Hall C2 from February 12 to 15, 2016.

Four days filled with informative lectures, exciting panel discussions and enlightening symposia are awaiting the visitors of the 43rd INHORGENTA
MUNICH. Klaus Dittrich, Chairman and CEO of Messe München, puts it concisely why the Seminar Program is so unique: “Our contents are focused on the
entire development of the industry. We do not only attach importance to the
topical issues of the day but also to future perspectives. Topics like the digitalization of the industry, the increasing role of online trading and related new sales
strategies are indispensable elements of a market-oriented business model that
go hand in hand with prospects of success. As partners of the industry, we
choose the holistic approach, develop ideas and offer solutions for the future.”
Thomas Wege, Management Consultant, will open the Seminar Program on
Friday, February 12, 2016 at 11:00, giving a lecture on the topic of “Effective
selling—the conscious use of personal persuasive skills”.
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Industry expert Laurent Cartier will provide amazing insights into the treasury of
the sea and the varied processing possibilities for corals in his lecture “Precious Coral: Past, Present and Future”.
Starting from 14:00, Anja Heiden von Wempe, Claudia Schindler von noën and
Marisa Przyklenk from Fairtrade Deutschland, among others, will discuss on the
podium how sustainable economic activity works. The discussion panel will
be presented by Dr. Christian Jürgens, editor-in-chief of the German trade
magazine “Goldschmiede Zeitung”. In the afternoon, the successful
INHORGENTA MUNICH Jewelers' Symposium will continue to deal with the
prolific range of topics “The Jeweler as a brand”. Ranging from window display
to e-commerce up to the efficient use of social media tools, the symposium will
provide valuable insight into the jeweler's efficient on- and offline positioning.
The fascination of the South Sea Pearls will captivate the visitors' attention
within the scope of the International Pearl Symposium on Saturday, February
13, 2016 from 09:30 Industry experts will give a comprehensive overview of the
pearls' history, cultivation, trade and design trends as well as their use for the
jewelry industry.
In the afternoon, the well-known Munich designer Mirko Borsche will discuss
how newcomers can successfully establish themselves in the market, taking
jewelry artist Saskia Diez as an example. Jordan Askill, winner of the British
Fashion Award, will show possibilities of how young designers can position
themselves in the international luxury market. Forging ahead with one’s own
shop: experts from the areas of e-commerce and social media will explain how
to use virtual marketplaces, such as eBay and Amazon, successfully for
one's own business and how the social media can enhance one's visibility. In
the subsequent panel discussion, the speakers will answer questions from the
audience.
Sunday starts with a lecture by Martin Baker, Head of the BV specialist group
REACH & Compliance in Pforzheim, on the topic of “REACH and the Jewellery Industry”. The ordinance, which entered into force in 2007, has fundamentally changed the legal situation in Europe with respect to chemical substances.
In order to illustrate its effects on the industry, Martin Baker will comprehensively deal with the backgrounds.
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The artist Karin Hoffmann will illustrate the trend towards new technologies in
jewelry design. Innovative processes and their specific advantages for goldsmiths and jewelers will be presented in an exciting trend lecture from 11:00. In
addition: “Synthetic Diamonds”—a topic that is hotly discussed within the industry. Thierry Silber and Jean-Mathieu Mangnay from Antwerp provide information about growing processes, detection, certification and the possibilities for
the precious stones cultivated in the laboratory.
Sandra Kinder, editor-in-chief of markt intern, will present the panel discussion
on the controversial topic of “What are the effects of online trading on businesses and prices in the watch and jewelry market?” from 12:00.
The afternoon will be dedicated to the INHORGENTA FUTURE MARKETING
SUMMIT. From 15:00, visitors and experts from the areas of multi-channel, ecommerce and neuromarketing will immerse themselves into the online world.
After the lecture on augmented and virtual reality given by Heiko Garrelfs from
Lifestream Creations GmbH, participants can carry out a self-test to find out
how these technologies influence their perception. Dr. Kai-Markus Müller describes how the findings of neuromarketing can positively influence sales
development. E-commerce with all its facets will be in the focus of further lectures informing visitors of the chances, risks and limits of online commerce.

The first INHORGENTA Career Day will take place on Monday, February 15,
2016 in the seminar area of Hall C2. Experts from associations, companies and
further education centers will provide interesting information and details worthwhile knowing in order to answer all the questions revolving around a successful entry into professional life that the young professionals may ask.
You will find the detailed Seminar Program of INHORGENTA MUNICH 2016
under:
http://www.inhorgenta.com/trade-fair/events-program/program/
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Messe München
Messe München is one of the world’s leading trade-show companies. It organizes some 40 trade
shows for capital and consumer goods and key high-tech industries in Munich alone. 14 of those
events are number 1 in the world in their respective industries. Each year more than 30,000
exhibitors and some two million visitors take part in events held at the Messe München trade-fair
center, the ICM – Internationales Congress Center München and the MOC Veranstaltungscenter
München. In addition, Messe München organizes trade shows in China, India, Turkey and South
Africa. Messe München has a global business presence with affiliates in Europe, Asia and Africa
and more than 60 foreign representatives serving more than 100 countries.

