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Some 50 years after the company’s foundation and nearly 20 years after
launching its own watch brand, Bruno Söhnle GmbH returns to INHORGENTA
MUNICH as an exhibitor after a one-year break, bringing along many new
ideas and watches.

The watch specialist from Glashütte in Germany has taken advantage of the short
time-out for a reorientation. “Preserve good things – Add new things” is Bruno
Söhnle’s future-oriented motto. “INHORGENTA MUNICH is the perfect place to
present our new concept to the retail trade”, emphasizes Stephanie Söhnle, the
Managing Director. “We are very pleased that we could win Bruno Söhnle back as
an exhibitor”, says Stefanie Mändlein, Exhibition Director of INHORGENTA
MUNICH.
Until 2017, Bruno Söhnle had been an exhibitor of INHORGENTA MUNICH
uninterruptedly over 40 years. “In this way, we have contributed to contemporary
history in Munich. We look forward to continuing our tradition and will present our
new marketing concept in 2019 and surprise our customers in Hall A1 Timepieces
with new ideas”, explains Stephanie Söhnle.
Bruno Söhnle GmbH was founded in 1965 as a sales company for Swiss
wristwatches. In 2000, the company launched its own brand successfully. After
classic quartz watches, the company has also manufactured automatic and handwound watches in its watch atelier in Glashütte since 2010. The company has been
a family-owned and owner-managed business up to the present day.
INHORGENTA MUNICH will be held on the exhibition grounds of Messe München
from February 22 to 25, 2019.
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Messe München
Messe München is one of the world's leading trade-show companies. It organizes more than
50 own trade shows for capital and consumer goods and key high-tech industries. Each
year, a total of more than 50,000 exhibitors and some three million visitors take part in more
than 200 events held at the Messe München trade-fair center, the ICM – Internationales
Congress Center München, the MOC Veranstaltungscenter München as well as abroad.
Jointly with its subsidiaries, Messe München organizes trades shows in China, India, Brazil,
Russia, Turkey, South Africa, Nigeria, Vietnam and Iran. Messe München has a global
business presence with a network of affiliates in Europe, Asia, Africa and South America as
well as some 70 foreign representatives serving more than 100 countries.

